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PROFILE 

Cross-functional product and customer experience professional who turns messy business problems into clearer 
products, workflows, and experiences. Background spans product development, AI-enabled systems, customer 
research, operations, and commercial growth. Combines hands-on business experience with graduate work in 

product design and a psychology foundation to understand both how systems work and how people actually use 
them. 

EXPERIENCE 

MAGIC SLEEK 

Product Specialist & Marketing Coordinator 

Manalapan, NJ | May 2025–June 2026 

• Worked across product, marketing, customer experience, education, operations, and distributor support, 
translating business needs into customer-facing experiences and internal systems. 

• Contributed to launches and go-to-market work across positioning, packaging, product education, digital 

content, events, customer communication, and sales enablement. 

• Supported distributor development that resulted in a $56,000 initial order from Paramount Beauty; created 
materials and product support to move the relationship from opportunity to commercial launch. 

• Designed an AI-powered internal knowledge assistant that brought fragmented product, sales, promotion, and 
operational information into a conversational knowledge environment. 

• Built knowledge systems, SOPs, product guides, training resources, and workflows to make information easier 

for teams to find and use. 

• Used customer feedback, business data, and cross-functional input to improve processes and customer-facing 
experiences; represented the company through education, trade shows, and distributor events. 

G & C ROBINS CO. / SUPERCUTS 

Branch Manager 

East Windsor, NJ | June 2018–July 2021 

• Diagnosed an underperforming salon using sales, traffic, staffing, and employee-performance data to identify 
operational problems and opportunities. 

• Increased monthly revenue from approximately $4,000–$5,000 to more than $20,000 within 13 months, a 4×+ 
increase. 

• Increased client retention by 32% through CRM outreach, service follow-up, customer engagement, and 

improvements to the in-store experience. 

• Reworked staffing, training, incentives, scheduling, and daily operations; coached employees around 
measurable goals and managed inventory and operational standards. 

• Combined local outreach, customer feedback, and ongoing performance analysis to test changes and adjust 
the turnaround strategy. 

ADDITIONAL EXPERIENCE 

MissTeePRO | Product Design Extern | January–May 2025  Conducted formulation, customer, market, and 
competitive research for haircare concepts; built a relational Airtable research library to support product 

opportunities and development decisions. 

The Art of Hair | Hairstylist / Cosmetologist | August 2021–January 2024  Built client relationships through 
personalized consultation and created targeted digital content that increased service bookings by approximately 

20%. 
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SELECTED PRODUCT & AI WORK 

VOCARI 

AI-Assisted Career Discovery Platform 

2026–Present | Product Strategy · AI Systems · Research · Prototyping · Development 

ACTIVE DEVELOPMENT 

Designed and continue to develop a career exploration product intended to move beyond one-time 
recommendations toward an evidence-based, user-refinable understanding of the person. 

• Conducted user research and iterative testing on how people interpret, challenge, and refine AI-generated 
career insights. 

• Designed Profile DNA, conversational feedback loops, evidence verification, explainability, privacy controls, 

and user-controlled profile refinement. 

• Built a structured 35-career prototype library and systems connecting user evidence to recommendations; 
developed an evidence architecture separating observed information, interpretation, and user confirmation. 

• Continued beyond the original graduate research through prototyping and development with Supabase, 
GitHub, Vercel, Lovable, and AI-assisted development workflows. 

JOOMLA EXTENSION DIRECTORY 

Discovery & Information Architecture Redesign 

2026 | User Research · Information Architecture · Product Strategy 

• Investigated extension discovery through 4 stakeholder interviews, 2 surveys, heuristic evaluation, and 
competitive research. 

• Identified barriers in terminology, search behavior, metadata quality, filtering, comparison, and trust; translated 

findings into an information architecture and product direction. 

• Developed recommendations for semantic discovery, synonym mapping, metadata capture, weighted ranking, 
filtering, comparison, and contextual “why this result” explanations, without requiring users to know Joomla’s 

internal terminology. 

SELECTED COMMERCIAL & PRODUCT IMPACT 

$56K 

Initial distributor order 

4×+ 

Monthly revenue growth 

+32% 

Client retention 

35 

Careers structured for 
Vocari 

EDUCATION 

Rutgers University | Master of Business and Science (MBS)  Product Design & Innovation | Expected 
December 2026 

Graduate work in product design, user research, systems thinking, data and business analysis, information 
architecture, AI-enabled experiences, and product strategy. 

Rutgers University | Bachelor of Arts in Psychology  Minor in Sociology | 2023 

CAPABILITIES & TOOLS 

Product & Research  Product strategy, user research, interviewing, survey design, usability testing, information 
architecture, journey/workflow analysis, evidence synthesis, prototyping 

AI & Systems  AI-assisted product development, conversational and knowledge systems, human-AI feedback, 

explainability, workflow automation, structured data and evidence design 

Business & CX  Customer experience, process improvement, operations, product education, go-to-market 
support, cross-functional collaboration, CRM, commercial analysis 

Tools  Figma, Tableau, Notion, Airtable, Canva, Supabase, GitHub, Vercel, Lovable, Google Workspace, 
Microsoft 365, Salesforce, HubSpot, AI-assisted research and development tools 


